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FREQUENTLY ASKED QUESTIONS

Describe in detail what your business will do and what prduct and service it
will provide?

The business will be a take-out and sit in restaurant specializittgeipreparation
and sale of fresh and healthy Middle Eastern cuisine. Customérbewnable to
place an order by either walking into the store or calling the Igdane number
which will be utilized for catering orders as well as online ordering.

Who are your major competitors?
Our competitors in Southern Ontario are:

Subway

Pita Extreme
Pita Pit
Montfort
Villa Medina
Babaz

Pita & Grill

Explain why customers will prefer your product to that of your mmpetitors?

Pita Nutso is a “Quick Serve Quality Cuisine” concept that rsate a variety of
clientele. Pita Nutso’s menu offers an array of flavourful dishes. A fdwe afnique
dishes we carry are “On The Rocks”, “On Ice”, “Mixed Grilland “The Works”.
These dishes can be made with different types of fresh meatseamibst popular
one is our “World Class Shawarma” which is our proprietary marinated chicken.

Our special combination of herbs and spices used in the marinade make our product
stand out from our competitors. The method of cooking is crucial t@roduct

since the meat is cooked using a special Middle Eastern vertical barbecue grill. The
meat is cooked on a vertical skewer so that any fat on the chicken drips down off into
the drip pan. The chicken cooks slowly as it rotates in a cirqulation to ensure

an even and consistent finished product. Our Shawarma can be served in our grilled
pita or as an entrée with rice, salad or hummus and topped withamwus garlic

or spicy hot sauce. We use only Halal meat which is federajhgdtesd to ensure

the highest quality possible.

What market research have you conducted to determine how mgrpotential
customers are in the areas you plan to operate?

The primary target market for our concept is families iagith Ontario. Ontario
has a population of over 11 million people. There are approx. 2.5 milldn (
households and 500,000 (+) businesses in this geographical area. Manynerssto
in southwestern Ontario associate the name “Pita Nutso” with good food/@né
for their dollar when it comes to healthy Middle Eastern ogisPita Nutso has a
good market share in the existing territories we are currentlyraijpgy in. The
average customer orders once every 10 days. We estimate théreak down to
be 95% regular walk-in traffic and 5% walk-in catering business. The average order
value is approximately $10.00 (before taxes). In addition, Pita Nutsetseiop
locations to place our restaurants, such as high traffic malls and plazasedd at
busy intersections and near schools, universities and businesses.

What are the characteristics of your typical customer?
Typical age of our customers range between 18 to 45. Our @rstatio between

male and female is approximately 50/50. Young families tend to frequent ou
restaurants due to the array of healthy fresh spreads.



How will you inform customers about your product or service?

We will be distributing flyers and newspaper ads locally as agliirect door to
door marketing promos. In addition, we also promote our product through radio
and internet adverting as well as mobile billboards.

What form of advertising would be most effective?

The most effective forms of advertising are word of moudhttan distribution of
flyers directly to the customers. We also make a point to inteodurselves to
community institutions, schools and hospitals and offer them specialudied

programs. Other forms of advertising include radio campaigns coordirtateugh

the Franchisor from time to time.

How much do you intend to spend on advertising and what have you budgd?
An initial distribution of flyers within the immediate tradiagea (approx. 3,000
homes) will be distributed during the grand opening period. The local élagrt
budget is set out at 2% of net sales per calendar week and will ranmge$00 -
$300 per week.

What is your food and packaging cost?

The food & packaging costs range between 30% - 40% depending on the
particular products and offers.

What level of net sales would you have to reach to break even?

Breakeven levels range per location and are dependant on maalylegri The
range typically varies from $4,500 - 7,500 net sales per calendar week.

What is the typical size of a location and who will be on the head lefs

Pita Nutso Restaurants range in size from 750 sq.ft. to 1,250Adbldécations will

be leased on a monthly basis by head office. The head officthevillsublet the
location to the licensed franchisee for a term of up to 10 years.

What skills are required and who will provide them?

The skills required to run a Pita Nutso restaurant involve a outgaind fun

attitude, good work ethic and the willingness to put the customer fi#ath owner,
manager or staff member will require a minimum of 3-weeks to be trained

How many employees will you need to hire?

Number of Employees At Start-Up By Year 3

Part-time 3 4
Full-time 1 2

Are all franchises under patent trademarks and licensing agreeemts?

All Pita Nutso Restaurants will operate under the Pita Nutso banner. Each
franchise will use the license of the Pita Nutso trademarks, marketingapnsgr
operations and recipes exclusivelpll franchisees will follow the methods of
operation, promotion and customer service outlined by head office.
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What's the cost of a Pita Nutso Restaurant the including working catail.

The typical turn-key cost for a 1,000 sq.ft. location would be ajppabtely
$200,000.00 plus $20,000.00 for soft costs including deposits, working capital,
grand opening advertising.

What would be the down payment required?

The minimum encumbered cash required would be $100,000.00 CND.

What would be the amount of the bank loan required?

The bank loan would range from $120,000.00 to $170,000.00 CND (including the
2% government fee) depending on the size and location of the restaurant.

Which territories are available? How many locations are atiwed within each
territory?

As of May 1, 2010:

TORONTO & SURROUNDING AREA (35 location territory)
896 Queen Street EDOPENED)

BRAMPTON (7 location territory)
9046 Airport RoadOPENED)

ETOBCOKE (5 location territory)
606 Dixon RoadOPENING SOON)

MISSISSAUGA (12 location territory)
241 Queen Street OPENED)
7205 Goreway Drive - Westwood MEDPENED)

OAKVILLE (5 location territory)
2365 Trafalgar RoadOPENED)
601 Ford Drive(OPENED)

150 Lakeshore Road EDPENED)

BURLINGTON (5 location territory)
3450 Dundas StreetOPENED)
2210 Brant StregfOPENED)

495 Brant StreefOPENED)

MILTON (2 location territory)
6901 Derry RoadOPENED)

GRIMSBY (1 location territory)
44 Livingston Avenu@PENED)
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-APLICATION FOR A PITA NUTSO FRANCHISE-

TO: PITANUTSO INC. ("Franchisor")

The undersigned ("Applicant"), recognizing the value ofrgitation, know-how and unique experience
of the Franchisor in the operations of sit-down/take-csthrgants which specialize in the preparation and
sales of Chicken and Beef Shawarma made with a sppoiplietary sauce, accompanied by garnishes,
chicken wings, potato wedges and beverages, and which aegaapasing a uniform business format and
standardized equipment, methods and designs, and are @ietdifibtain a PITA NUTSO franchise.

1. Applicant understands that the franchise will be ortelras of Franchisor’'s standard form
of franchise agreement (the “Franchise Agreement”), estibfo such reasonable modifications as
Franchisor may agree to make. Among other things,rérechise Agreement provides for the

following:

(a) Term:

The standard term of the franchise is 10 years, wighridjht to renew the
franchise for a further 10 year period subject to leasewals in the head
lease. To renew, Applicant must first fulfil all ofethenewal requirements
specified in the Franchise Agreement and notify thadhigor of its intention
to renew in the ©year of the initial term 180 days prior to the expiry date.

(b) Franchise Fee:
Applicant must pay to the Franchisor an initial franctiese of $20,000.00 +
GST when Applicant signs the Franchise Agreement. Téds dntitles
Applicant to whatever expertise the Franchisor has acquiittdrespect to
operating PITA NUTSO restaurants.

(c) Development Deposit Fee:

Franchisor will arrange for the outlet to be constructecenovated, fixtured,
furnished and equipped. Applicant must pay for the cost oftremting or
renovating, fixturing, furnishing and equipping the outlet. wall, the
Applicant must pay to Franchisor an outlet development depesitof
$55,000.00 payable when the offer to lease the premisascepted by the
owner or landlord of the premises.

(d) Royalty Fee:

Applicant must pay to Franchisor a continuing weekly rgyaftfive percent
(5%) of the net sales.

(e) Advertising Fee:

Applicant must pay to Franchisor a continuing weekly adsiag contribution
of four percent (4%pf the net sales. Such amounts may be increased on a
yearly basis, but not more than fifty percent (50%hefc¢urrent fee.



2. The location of Applicant's franchised outlet will beaamutually agreed location within
Ontario, Canada.

3. Before Applicant executes the Franchise Agreemeathchisor may disclose to Applicant
information and material pertaining to Franchisor, itshoés of operation, special techniques, know-how
and other business advantages of Franchisor, someafrvdtich will be of a proprietary and confidential
nature, constituting trade secrets of Franchisor having asunable value. Applicant acknowledges that
such disclosure will assist Applicant in determining whethrenot to accept the franchise opportunity
being offered. Therefore, in consideration of such dssecky Applicant agrees to keep confidential all
such information and material that is disclosed or hemtise learned in the course of discussions with
Franchisor, and agrees not to use it for any purpos@etaevaluate the franchise opportunity.

4. Enclosed is Applicant's certified cheque or bank draf$28,000.0(ayable to Franchisor
(the "Deposit"), which the Franchisor agrees to applfollows:

(a) Applicant shall have 30 days from the date the Francheseives this signed
Application and Applicant's financial and personal histogport, in which to review

Franchisor's standard form of franchise documents ansigio all documents. These
standard form documents are called the "Franchise Docaiment

(b) At any time before the Franchise Documents have leaeguted by both
Applicant and Franchisor, Applicant may notify the Ftaisor in writing that Applicant does
not wish to proceed with the franchise. Applicant nmagirn the Franchise Documents and
any copies with that notice.

(c) If Applicant gives such notice, then Applicant and Frasathshall execute a
full mutual release of claims against each other, mixéar rights and obligations under
Paragraph 3 above. The release will be in Franchifmm. If Applicant gave the notice
and returned the documents within the 30 day period, them wpplicant executes the
mutual release Franchisor will deduct from the Depositeasonable costs and expenses,
including the costs of processing this Application, invedtigathe Applicant and exploring
potential sites, and will refund the rest of the Dépts Applicant without interest or
deduction. If Applicant gives the notice after the 30-pasiod, then Franchisor may keep
the entire Deposit for itself.

(d) Franchisor has the absolute right to refuse to grantfrimehise. If the

Franchisor decides not to grant the franchise it wolifp Applicant immediately of its

decision. On receiving such notice Applicant shall retima Franchise Documents to
Franchisor, and Applicant and Franchisor shall thenutgea full mutual release of claims
against each other, except for rights and obligations upeeion 3. The release will be in
Franchisor's form. Except as provided in Section 7 belolagen Applicant executes the
mutual release, Franchisor will refund the entire DigosApplicant, without interest of

deduction.

5. If Applicant and Franchisor execute the Franchise Doctangren Franchisor will apply the
Deposit towards the initial franchise fee and Applicéralpay the balance of the initial fee to Franchisor
as provided in the Franchise Agreement.

6. Applicant undertakes to consult with legal and otheregsibnal advisers of Applicant's

choosing regarding this franchise opportunity, and agrepsoceed diligently to settle with Franchisor all
outstanding matters regarding the franchise and to co-eperitht Franchisor in every reasonable way to
ensure that the Franchise Documents are executed as qsgibgsible.



7. Applicant represents and warrants to Franchisortiragtatements of fact in the enclosed net
worth statement and personal history report (“Persorfalrhation”) are true and that Applicant has not
withheld any material fact which ought to be disclosed inrofolethe Personal Information not to be
misleading.

8. This Application does not oblige Franchisor to gsemt a franchise.
DATED this day of , 20
PRINT NAME SIGNATURE OF APPLICAT

* We acknowledge receipt of the Applicant's certified cleegubank draft fo620,000.00

PITA NUTSO INC.

Per:

Name:
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-WHY FRANCHISING?-

The word ‘Franchise’ is derived from Old French meaninygilpge or freedom. APITA NUTSO, we
grant you the rights to use our name and sell our produats.also transfer to you the way of doing
business that has been developed by us. Specifiedlla NUTSO transfers all its operating systems,
technical expertise, marketing systems, training systerasagement methods and essentially all relevant
information, to you. We will also train you and proviglegoing training and support throughout the life of
the franchise agreement. Franchising is the mosessitd method of distributing goods and services in
the economic history of the planet Earth. In a couplevofds, the business of franchising is Risk
Minimization.

Quick Facts
Franchises accounts for over 30% of all retail saléoith America.

Within a decade or less, franchising will comprise ob%8% of the retail economy, will employ
millions of people, and enable hundreds of thousands line¢lae entrepreneurial dream of successful
business ownership.

Starting up a new business is consid&f¥dREMELY risky. Many studies show that between 80%
- 90% of small startup companies will fail within threengea

Many studies also reveal that 80% of franchised compariliesuaceed within a three-year period.

Owning your own company can mean wealth, independenaberhe, and prestige. The ability to set and
fulfill your personal and professional goals. Take faomtrol of your future by operating your oiTA
NUTSO franchise.

It is possible to have it all, plus a partnership witle @i the most outstanding franchise operations in
Canada — founders of the original 241 Pizza and Gino’s.Rianchise.

We view the next millennium as the Age of the Entreprenelihe dramatic trend toward personal
independence will continue to accelerate, particularlytfose who desire control.

Today, franchises are under stringent laws, which prdtecprospect’s interests. However, be sure to do
your homework before making a final decision.

PITA NUTSO is one of the most popular Pita establishments in Miagtga and Oakville and is now
embarking on a new expansion program across Ontarioar@/glanning to have 60 locations opened
in Ontario by the end 2015. Recently our vast knowledge besdhility, and ability to suit our
product and services to local taste needs have given us amkexciting product line. Our superb
Franchising Record includes 60 Gino’'s Pizza locationgd (palvately in 2008) and 160 241 Pizza
locations (sold to Afton Food Group Inc. in 1997). Our ttdrsite selection and prudent lease
negotiations mean you will acquire the best possibleasitee lowest possible cost. Our real estate
professionals carefully map and analyze each desired mapkanining every variable that could
impact our business, either now or in the future: amriplanning, industrial projects, changing
demographics and major roadway planning. Our marketing progreendesigned to retain regular
customers and continually bring in new customers. Weanstantly exploring new ways to improve
profitability and passing these programs and matealalyy to you.



-ARE WE MADE FOR EACH OTHER?-

WheneverPITA NUTSO considers an applicant for a franchise, great carkentto determine whether

the applicant is right for our organization. As a poterftiahchise applicant, you should be equally
sensitive as to whether our franchise is rightyfmr.

A PITA NUTSO franchise can provide pride of ownership, self-reliarace] a chance for you to take

control of your own destiny. Carefully consider the odtment you personally are willing to make to
achieve your goals before embarking on your entreprai@adventure.

The successful franchisee must build for the future. @tmsmitment to the future is expected of every
franchisee, and every franchisee can expect no lessHFf6AMNUTSO. It is a two-way relationship.

PITA NUTSO franchises must be consistent and standardized. Thougheatthis may seem restrictive,
this uniformity is a key element in our growth. BRITA NUTSO also believes in, and encourages input
from all its franchisees. We feel our continued ghownhd the attainment of your goals depend on a

cooperative effort, and so rely heavily on informatémd suggestions from the field. In other words, none
of us is as smart as all of us.

It takes cooperation, diligence, and a firm commitmenalbynvolved in order to succeed. We know, as
we have been there many times. If you are trulyasriwe can help you succeed.

-WHAT DO WE DO TO ASSIT YOU?-

After an agreement has been executed, the Franchipeavided with training and services necessary to
successfully open and operatBld@A NUTSO outlet. Some of these services include:

Arranging financing

Arrange in site-location

Turn-key construction with engineer drawings (floor, ingil& equipment)

Equipment specifications

Use of trademarks and recipes

Arrange authorized suppliers

Arrange advertising and promotional support

Ongoing operation consultations
The commitment and expertise of tRRANCHISEE and its employees will determine the ultimate
success of any franchise operation. It is very impofftar a franchisee to become personally involved in

the overall management and the day-to-day operationseobusiness. Leadership and supervision are
essential to the outlet’s performance.



-OUR MISSION STATEMENT-

“We promise you a healthy alternative. Prepared,degdsh for you, your family and friends, the trusteeof
great Middle Eastern cuisine. We stand behind owluygts and if you're not satisfied with your orderdory
reason .."NO PITAFOR YOU! «

-OUR MANAGEMENT CODE-

To challenge, improve and enrich our people ttbdest.

We will train, develop and motivate our people (employeeas faanchisees) to achieve their
potential. We will look to our people as our single gr&iadisset and a major source of innovation
and productivity. We will treat our people with prudenespect and care in an open and honest
corporate environment. We will make our people a sustarahpetitive advantage.

We will promote and permeate the idea of growth throughmiorganization as a noble cause
and a means to rewards and recognition.

We will create a culture wherein excellence becorhesstandard for all we do, wherein the
company's bias is to do the right things ... right.

1. We will develop a climate leading to management by expentagtredicated on excellence.

It will the responsibility of all employees, franchisee®l management to ensure that the reality of doing
business witlPITA NUTSO is consistent with what we say in these statemdms,our daily behavior is
consistent with these written guiding beliefs. EveryahBITA NUTSO must make sure that our values
become experiential to all of us in the company angusbtsymbols or words.

-OUR EXECUTIVE MANAGEMENT TEAM-

Vince Taddeo — Chairman
vincet@ pitanutso.com

Mr. Taddeo is responsible for real estate and leasinthéocompany. Mr. Taddeo is also the former co-
owner and founder of 241 Pizza and Gino’s Pizza. He a&ntly recognized by his peers by receiving a
lifetime achievement award for 25 years in the fraselmdustry.

Rick Taddeo — President

rickt@pitanutso.com

Mr. Taddeo is responsible for marketing the brand &edodperations of the company. Moreover, Mr.
Taddeo's extensive knowledge in all facets of the frandhihestry enables him to put forth effective
marketing campaigns and interact closely with all apenal departments to ensure cohesion throughout.



Nazim Merali — Finance Administrator

nazimm@pitanutso.com

Mr. Merali is in charge of all finance administratitor the company. Mr. Merali’s day-to-day activities
involve direct communications with franchise operatamd managers. Moreover, Mr. Merali's extensive
knowledge in all facets of the food industry enables himmtmitor and analyze local store purchasing
habits, wastage, food costs and monthly profit and lestsle

Elias Matar — Head Corporate Chef/Food Product Developnra

eliasm@pitanutso.com

Mr. Matar is responsible for product development and cotpadraining for the company. Moreover, Mr.
Matar’'s extensive knowledge in all facets of the Ritdustry enables him to put forth new and exciting
product launches.

“Pita Nutso will strive to become a forerunner in the franehisdustry in Canada. Within our corporate
hierarchy we have collectively over 70 years of combined expeiireaddgacets of the franchise food
industry. This experience will help us serve our customet$ranchise operators with the
professionalism they deserve”.

-Vince Taddeo, Chairman

-REAL ESTATE REQUIREMENTS-

PITA NUTSO (Middle Eastern Cuisine)

Pita Nutso has been in business since 2001. We offer mirteke-out and catering service to our
customers. To date, we have a total of 8 outlets apeéimaoperation in Southwestern Ontario, Canada.

-DESIRED PROJECTIONS, DEMOGRAPHICS AND RENTAL RATES-

5-Year Growth Projection: 60 locations
Growth Areas: Ontario

Combined Avg. Household Income: $80,000.00

Avg. Households per Trading Area: 5,000-10,000
Avg. Target Age Group: 18-45

In-Line Plazas, Corner Locations & Malls: (high wélk traffic)
Avg. Net Rent - In-Line Plaza & Corner Locations: $20.330.00 sq.ft.
Avg. Net Rent - (interior/exterior access) Malls: $30.@30.00 sq.ft.
Avg. Sqg. Ft. In-Line Plaza & Corner Locations: 750250 sq.ft.

Avg. Sq. Ft. (interior/exterior access) Malls: 400 - 696 s
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-FINANCIAL DISCLOSURE-

The following confidential information is submitted in ardeatPITA NUTSO INC. may consider your
qualifications. This application does not obliget& A NUTSO INC. or the prospective franchisee in any

way or manner.

PLEASE PRINT AND GIVE SPECIFIC ANSWERS TO ALL QUESTI ONS. ALL INFORMATION

WILL BE HELD IN CONFIDENCE.

Name:

First Middle Last
Address:

Street City
Province Postal Code

Residence Tel: Business Tel:
Mobile Tel: E-mail:
PERSONAL INFORMATION
Date of Birth: S.ILN #:

Married: Yes[ []No[ ] Spouse’s Name:

Citizenship:

Home: Own|[ ] Rent[ ] How Long:

Country of Birth:

Previous Address:

Street
EDUCATION

University or College:

City/Province

Name

Languages Spoken:

Degree/Diploma Attained

Organization Affiliations:




-BUSINESS BACKGROUND INFORMATION-

1. Company Name: Position:

From: to: Salary:
2. Company Name: Position:

From: to: Salary:
3. Company Name: Position:

From: to: Salary:

-GENERAL INFORMATION-

How long have you been seeking a business?

Do you have a partner? Yes[ ] No[ ] If yedl]thiey be active? Yes[ [No|[ ]

Do you plan to have investors? Yes[ ] No[ Vd§, to what extent?

Do you intend to devote your full time to this business?[Y@No [ ]
Will any family members be involved in the day-to-damgimess? Yes[ [No|[ ]

If yes, list in what capacity:

Name Position
Name Position
Name Position

How many hours per week will you be working in the store? hours/week

The prescribed training period is up to 30 days in lengtienwill you be available to commence
training?

Based on your previous and current earnings levels, whaiwloonsider to be an acceptable annual take
home profit from your Pita Nutso franchise:



Year 1 $ | year

Year 2 $ / year

Year 3 $ / year

Have you owned or do you now own a business? Yes[ ] No [

If yes, please provide details:

Have you made application for a bond, filed for bankrugtag, a real estate loan foreclosed had any liens
against you, or have you ever been or now are a partyydée suits? Yes|[ [No[ ]

If yes, please explain:

Will you finance this business venture with your own fihdées [ | No [ ]

If no, please provide additional funding details:

-FINANCIAL INFORMATION-

(Please answer all questions using “NO” or “NONE” whegopropriate)

-ASSETS-
Cash on Hand: $
Stocks and Bonds $
Real Estate (Current Value) $
Retirement Pension Plans $
Other Assets $
Total Assets: $
-LIABILITIES-

Total of Loans Payable: $




Credit Card Balances $

Other Debts Outstanding $
Total Liabilities: $
Available Liquid Capital: $

PITA NUTSO INC.

| certify that the personal and financial informatfmovided herein is true. | declare that no persorahgs
claim in or to the assets stated herein, except a®sischerein. All property is shown a fair market value.
As of the date shown below, | am not being sued atigetbest of my knowledge, there are no executions
against me, nor am | indebted to any person in any magxtapt as disclosed herein.

| authorisePITA NUTSO INC. to obtain such factual and to investigate such infaomaegarding me
from others as permitted by law, to furnish other coresurredit grantors and credit bureau’s particulars of
the credit application and subsequent credit experiencgplicable, and to retain this application for
corporate records.

)
)
Witness ) Signature
)
)
Date ) Print Name
)
)
Witness ) Signature

Date ) Print Name



“It gives me great pleasure to introduce you to the Riteso concept. Here, you
will find an overview of our operations and, | hope, thevars to any questions you
may have about our company.




| am sure that you will notice the diversity of ouruedadded products as well as
the entrepreneurial spirit of our people. This is a diresult of the importance we give

to the human factor within our organization.

We view the next millennium as the age of the entrepren&he dramatic trend
towards personal independence will continue to accelgratécularly for those of you
who desire control of having a business of your ownhisfis you, this is the opportunity

you must consider.



It is possible to have it all, plus a partnership witle @f the most outstanding
franchise operators in Canada. From the founders dadripmal Gino’s Pizza and 241
Pizza, we bring you “Pita Nutso”. Make yourself at hoane] feel free to contact us if

you require any additional information.”

Yours Truly.

Chairman




